
JMU Limited Reports Fourth Quarter and Fiscal Year 2016 Audited 

Financial Results 

 

Shanghai, China, May 26, 2017 – JMU Limited (the “Company” or “JMU”) (NASDAQ: JMU), a 

leading B2B online e-commerce platform that provides integrated services to suppliers and 

customers in the foodservice industry in China, today announced its audited financial results for 

the fourth quarter and full year of 2016 ended December 31, 2016.  

Disclaimer: When preparing the unaudited condensed consolidated financial statements for the 

three months and nine months ended September 30, 2016, the Company revisited the presentation 

of revenue for the period of January 1 to June 30, 2016, and concluded that certain revenue 

recognized on a gross basis disclosed in the earning release dated August 22, 2016 for the second 

quarter of 2016 should have been presented on a net basis in accordance with relevant US GAAP. 

Accordingly, the Company revised revenue and cost of revenues for the three months ended June 

30, 2016 to reflect such change of gross presentation to net presentation. 

 

Fourth Quarter 2016 Highlights 

 

 Revenues in the fourth quarter of 2016 were $20.9 million, an increase of 182.3% from 

$7.4 million in the fourth quarter of 2015, sequentially increased 5.3% from 19.8 million 

in the third quarter of 2016. 

 Gross profit was $0.7 million in the fourth quarter of 2016, improving from a gross loss of 

$0.6 million in the fourth quarter of 2015 and a gross loss of $0.1 million in the third quarter 

of 2016. 

 B2B online platform recorded gross billing of RMB4,441 million (US$640 million) in the 

fourth quarter of 2016, measured in terms of gross merchandise value (“GMV”), increasing 

39% from gross billing of RMB3,194 million (US$479 million) in the third quarter of 2016. 

Fiscal Year 2016 Highlights 2016  

 

 Revenues in 2016 were $73.2 million, an increase of 536.5% from $11.5 million in the year 

of 2015. 

 Gross profit was $0.3 million in fiscal 2016, improved from a gross loss of $1.7 million in 

2015. 

 B2B online platform recorded gross billing of RMB10.9 billion (US$1.6 billion) in 2016, 

measured in terms of gross merchandise value (“GMV”), increasing 98.2% from gross 

billing of RMB5.5 billion (US$ 879 million) in 2015. 



 Active customer accounts increased to 33,449 as of December 31, 2016, increasing 42.3% 

from 23,500 as of December 31, 2015. 

 Third-party sellers on the Company’s JMU online marketplace has tripled to over 16,300, 

compared to 4,600 as the end of 2015. 

 

Ms. Xiaoxia Zhu, Co-chairperson and Chief Executive Officer commented, “We are pleased to 

report our fourth quarter and full year 2016 financial results, which marks the first full year since 

we successfully transitioned into an online B2B foodservice marketplace. The successful 

development of our business model -- connecting industry customers directly with suppliers and 

eliminating multiple layers of distributor markups – is translating into significant growth in our 

business. In 2016, we achieved a milestone of RMB 10 billion GMV (US$1.6 billion) thanks to 

the 39% GMV growth in the fourth quarter of 2016. 

 “We remain focused on our mission to establish JMU as China's largest internet foodservice 

platform. In 2016, we strategically partnered with 29 premium source suppliers, including multiple 

leading brands like COFCO and Haier, as well as international source suppliers like NISSEI and 

Chia Tai. In collaboration with these source suppliers, our platform now exceeds over fifty 

thousand SKU’s which includes over eight hundred direct sale product SKU’s.” 

“On the R&D front, through our coordination with Alibaba, we have successfully connected our 

mobile platform with Koubei, one of the largest local-foodservices platforms, to streamline digital 

transactions. We also broadened access to our platform and strengthened overall user engagement 

through improvements to our Wechat platform as well as ERP system development. ” 

 

Recent Corporate Highlights 

 On April 11, 2017, JMU signed a partnership agreement with Zoneco Group Co., Ltd. to 

integrate its marine aquaculture product and logistics service with JMU’s online platform 

to expand its product categories and extend customers’ choice. 

 In March 2017, JMU entered into a strategic partnership with Joyoung Soymilk Maker to 

offer its product on JMU’s online marketplace as a source supplier. 

 In January 2017, JMU entered into a partnership agreement with the Jinyi Comprehensive 

Free Trade Zone to build a cross-border platform as a sub-platform of JMU's online 

marketplace to facilitate efficient food material import and export transactions and provide 

clients in the catering industry with O2O exhibitions and bonded logistics services. 

 In December 2016, JMU’s consolidated affiliated entity in China was granted the “Leading 

E-commerce Enterprise of Shanghai Award” by the Shanghai Municipal Commission of 

Commerce. 



 In December 2016, JMU partnered with Wuhan Liangzi Lake Aquatic Processing Co., Ltd. 

to provide their Collagen Tripeptide, Crawfish, Crab, Frozen Surimi and other kinds of 

products on JMU’s online platform. 

 

Fourth Quarter 2016 Financial Performance  

As previously announced, in September 2015, JMU, previously known as JM Wowo, divested 

Wowo Group Limited, the Company’s group buying and other non-foodservice-related businesses 

in an effort to build one of China's largest internet foodservice platforms, improve its profitability 

and streamline its business operations.  

 

Revenues were $20.9 million for the fourth quarter of 2016, an increase of 182.3% from $7.4 

million in the fourth quarter of 2015 and a sequential increase of 5.3% from 19.8 million in the 

third quarter of 2016. The growth of revenue in the fourth quarter 2016 was mainly due to larger 

order volumes from corporate clients through our online direct sales business.  

Cost of revenues was $20.2 million in fourth quarter 2016, an increase of 152.5% from $8.0 

million in the fourth quarter of 2015and a sequential increase of 1.0% from $20.0 million in the 

third quarter of 2016, which is generally in-line with the growth of the Company’s revenues. 

Gross profit for the fourth quarter of 2016 was $0.7million, as compared to gross loss of $0.6 

million in fourth quarter 2015 and a gross loss of $0.1 million in the third quarter of 2016. The 

improvement was mainly due to well-maintained relationships with corporate clients and lower 

prices from suppliers for significant transaction volumes. 

Operating expenses were $9.8 million in the fourth quarter of 2016, decreased 89.4% from $92.2 

million in prior year period and increased 25.6% from $7.8 million in the third quarter of 2016. 

The decrease in operating expense from fourth quarter 2015 was mainly due to an impairment loss 

of $85.9 million incurred in fourth quarter 2015. Excluding the impact of impairment loss, 

operating expense would have been $9.8 million and $6.3 million in the fourth quarter of 2016 and 

2015, respectively.  

Loss from operations in fourth quarter 2016 was $9.2 million, a decrease of 90.1% from $92.8 

million in fourth quarter 2015 and an increase of 16.5% from $7.9 million in the third quarter of 

2016.  

Net loss attributable to the Company in the fourth quarter of 2016 was $8.5 million, a decrease 

of 90.8% as compared to $92.3 million in the fourth quarter of 2015. Non-GAAP net loss 

attributable to the Company, which excludes amortization of acquired intangible assets, 

impairment of goodwill, share-based compensation and related provision for income tax benefits, 

was $6.5 million compared to $4.7 million in the fourth quarter of 2015. For the quarter ended 

December 31, 2016 and December 31, 2015, the Company’s weighted average number of ordinary 

shares used in computing loss per ordinary share was 1,476,087,060 and 1,001,754,524, 

respectively. 



 

Fiscal Year 2016 Financial Performance2016 

Revenues were $73.2 million for the year of 2016, an increase of 536.5% from $11.5 million in 

2015. The growth of revenue in fiscal 2016 was mainly due to larger order volumes from the third 

party sales business.  

Cost of revenues was $72.9 million in the year of 2016, an increase of 452.3% from $13.2 million 

in 2015, which is generally in-line with the growth of the Company’s revenues. 

Gross profit for fiscal 2016 was $0.3 million compared to gross loss of $1.7 million in 2015. The 

improvement was mainly due to well-maintained relationships with corporate clients and lower 

prices from suppliers for significant transaction volumes. 

Selling and marketing expenses in 2016 increased 277.8% to $20.4 million from $5.4 million in 

2015. As a percentage of total revenue, selling and marketing expense was 27.9% and 47.0% in 

fiscal 2016 and 2015, respectively. The increase in marketing expenses was primarily due to client 

promotion activities in the fourth quarter. 

General and administrative expenses in 2016 were $7.5 million, a decrease of 41.9% compared 

to $12.9 million in 2015. The decrease in general and administrative expenses was mainly due to 

a one time admiration fee of $4.1 million for the merger of Wowo Ltd and JMU Ltd incurred in 

2015. As a percentage of total revenues, general and administrative expenses was 10.2% and 112.2% 

in the fiscal year of 2016 and 2015, respectively. 

Loss from operations in 2016 was $27.6 million, a decrease of 73.9% from $105.9 million in 

2015.  

Net loss attributable to the Company in 2016 was $25.3 million, a decrease of 75.7% as 

compared to $104.6 million in 2015. Non-GAAP net loss attributable to the Company, which 

excludes amortization of acquired intangible assets, impairment of goodwill, share-based 

compensation and related provision for income tax benefits, was $17.8 million compared to $15.0 

million in fiscal 2016 and 2015, respectively. For the year ended December 31, 2016 and 

December 31, 2015, the Company’s weighted average number of ordinary shares used in 

computing loss per ordinary share was 1,474,087,060 and 1,001,754,524, respectively. 

 

As of December 31, 2016, the Company’s cash and cash equivalents was $2.6 million, a decrease 

of 76.8% as compared to $11.2 million as of December 31, 2015. The decrease in cash and cash 

equivalents was mainly due to the operating cost and the growth of the Company’s online direct 

sales which requires cash outflow for products procurement. Total shareholders’ equity was $248.4 

million and $304.7 million as of December 31, 2016 and 2015, respectively. 

 

Form 20-F Filings for Year 2016 



JMU filed its annual report for the year ended December 31, 2016 on Form 20-F with the Securities 

and Exchange Commission.  The annual report on Form 20-F can be accessed and downloaded 

through the investor relations section of the Company's website and all shareholders can receive a 

hard copy of the Company’s complete audited financial statements free of charge upon request. 

The Company previously received a letter from the NASDAQ Stock Market, dated May 19, 

2017, notifying the Company that it is not in compliance with the requirements for continued 

listing set forth in NASDAQ Listing Rule 5250(c)(1) because it did not timely file its annual 

report on Form 20-F for the year ended December 31, 2016. The Company has regained 

compliance by filing the annual report today.  The announcement about the delinquency letter is 

made in compliance with NASDAQ Listing Rule 5810(b), which requires prompt disclosure of 

receipt of a deficiency notification. 

Note 1: Non-GAAP measures  

To supplement our consolidated financial statements presented in accordance with U.S. generally 

accepted accounting principles (“GAAP”), we use various non-GAAP financial measures that are 

adjusted from results based on U.S. GAAP to exclude amortization of acquired intangible assets, 

impairment of goodwill, share-based compensation and related provision for income tax benefits. 

Reconciliations of our non-GAAP financial measures to our U.S. GAAP financial measures are 

shown in tables at the end of this earnings release, which provide more details about the non-

GAAP financial measures. 

Our non-GAAP financial information is provided as additional information to help investors 

compare business trends among different reporting periods on a consistent basis and to enhance 

investors' overall understanding of the historical and current financial performance of our 

continuing operations and our prospects for the future. Our non-GAAP financial information 

should be considered in addition to results prepared in accordance with U.S. GAAP, but should 

not be considered a substitute for or superior to U.S. GAAP financial results. In addition, our 

calculation of this non-GAAP financial information may be different from the calculation used by 

other companies, and therefore comparability may be limited. 

Our non-GAAP information (including non-GAAP loss from operations and net loss attributable 

to the Company) which is adjusted from results based on U.S. GAAP to exclude amortization of 

acquired intangible assets, impairment of goodwill, share-based compensation and income tax benefits. A 

limitation of using these non-GAAP financial measures is that amortization of acquired intangible 

assets, impairment of goodwill, share-based compensation and related provision for income tax benefits 

have been and may continue to be for the foreseeable future significant recurring expenses in our 

results of operations. We compensate for these limitations by providing reconciliations of our non-

GAAP financial measures to our U.S. GAAP financial measures. Please see the reconciliation 

tables at the end of this earnings release. 

 

Conference Call Information  



 

The Company will hold a conference call at 9:00 am ET (9:00 pm Beijing/Hong Kong time) on 

May 26, 2017 to discuss its fourth quarter and fiscal year 2016 results. Listeners may access the 

call by dialing: 

US (Toll free): +1 855-298-3404 

Hong Kong (Toll free): 800-905-927 

China: 4001-200-539 

Access code: 2333322 

A webcast will also be available through the Company's investor relations website at 

http://ir.ccjmu.com.  

A replay of the call will be available through June 2, 2017 by dialing: 

 

US: +1-866-846-0868 

Hong Kong: 800-966-697 

China: 4001-842-240 

Access code: 2333322 

 

About JMU Limited 

JMU Limited currently operates China’s leading B2B online e-commerce platform that provides 

integrated services to suppliers and customers in the catering industry. With the help of Internet 

and cloud technologies, JMU has the vision to reshape the procurement and distribution pattern 

and build a fair business ecosystem in the catering industry in China. JMU is further promoting 

the use of its platform for small- and medium-sized restaurants and restaurant chains in China. 

Through cooperation with national and local industry associations and reputable restaurant groups 

across China, JMU has formed a leading industrial alliance and has great resource leverage in 

China’s catering industry. JMU works closely with suppliers and customers in the catering 

industry, providing one-stop procurement services, as well as other value-added services. For more 

information, please visit: http://ir.ccjmu.com.  

Safe Harbor Statement 

This announcement contains forward-looking statements. These statements are made under the 

“safe harbor” provisions of the U.S. Private Securities Litigation Reform Act of 1995. These 

forward-looking statements can be identified by terminology such as “aim”, “anticipate”, “believe”, 

http://ir.ccjmu.com/
http://ir.ccjmu.com/


“estimate”, “expect”, “going forward”, “intend”, “ought to”, “plan”, “project”, “potential”, “seek”, 

“may”, “might”, “can”, “could”, “will”, “would”, “shall”, “should”, “is likely to” and the negative 

form of these words and other similar expressions. Among other things, statements that are not 

historical facts, including statements about JMU’s beliefs and expectations, the business outlook 

and quotations from management in this announcement, as well as JMU’s strategic and operational 

plans, are or contain forward-looking statements. Forward-looking statements involve inherent 

risks and uncertainties. A number of factors could cause actual results to differ materially from 

those contained in any forward-looking statement, including but not limited to the following: The 

general economic and business conditions in China may deteriorate. The growth of Internet and 

mobile user population in China might not be as strong as expected. JMU’s plan to enhance 

customer experience, upgrade infrastructure and increase service offerings might not be well 

received. JMU might not be able to implement all of its strategic plans as expected. Competition 

in China may intensify further. All information provided in this press release is as of the date of 

this press release and are based on assumptions that we believe to be reasonable as of this date, 

and JMU does not undertake any obligation to update any forward-looking statement, except as 

required under applicable law. 

 

Contact:  

 

Lichao Zhao, IR Director 

JMU Limited 

zhaolichao@ccjmu.com  

Tel: +86-185-1627-8876 

 

Bill Zima 

ICR Inc. 

bill.zima@icrinc.com 

Tel: +1(203)-682-8200 
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